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EDITORIALS 


CONVENTION — used to be that attending a National 

onvention was a more or less simple affair. 
SCHEDULE A fellow made his reservations to arrive, 
usually the day before the program began and stayed until the 
last horn blew. Nowadays, what with the heavy demand for 
rooms, and the departmentalization of the Convention to a degree 
at least, it’s not quite that simple. 


To further confuse the issue, the hotels want to know two 
or three months ahead of time, the date and almost the exact 
hour of arrival and departure. Yet, because NCA division heads, 
quite naturally and commendably, aim for the best and most 
informed speakers on timely subjects—men who usually have 
extremely tight schedules—it’s rather impossible to supply the 
exact details of the program at or before the time hotel reser- 
vations must be made, 


A case in point this year, and there are many others, would 
be the Raw Products Session scheduled for Saturday afternoon, 
January 21st. Everyone knows by now that the Administration’s 
agricultural program is boiling and probably will boil over this 
coming year. It’s hardly necessary to remind readers of this 
publication that the processing industry is basically agricultural, 
and so vitally interested in this program. By convention time 
Administration policy should be jelled. Quite naturally, then, 
our high-flying NCA staff has invited Mr. Benson, no less, to 
come down and tell us about it. Believe it or not, Mr. Bension is 
a busy man these days. On Friday, January 20th, he is scheduled 
to appear at Houston, Texas, on a nation-wide teievision hookup 
with other Cabinet officers on a program sponsored by the 
Republican National Committee. At this moment his acceptance 
of the NCA invitation hinges on the possibility of his appearing 
first on that program so that he can catch an overnight train to 
Dallas (thereby getting a good rest), a commercial flight to New 
York, and a company plane made available through NCA to 
Atlantic City. To explain the details just a bit further; the four- 
motored commercial plane from Dallas to New York was selected 
because it’s faster than the two-motored company jobs available. 
Anybody got a four-motored plane? 


At any rate, this example will give readers some idea of the 
care and attention to detail exercised to bring the very best 
informed speakers to the Convention. And to emphasize that if 
the Republican Committee, or Dame Nature, make it impossible 
for Secretary Benson to make it, Convention delegates can be 
assured of a top-notch substitute and a most interesting and 
informative session. 


So what does a fellow do? Several weeks ago this publica- 
tion, in an effort to provide all information available, started 
tabulating in capsule form a summary of the National Conven- 
tion Schedule. This is, of course, incomplete and will be added 
to and revised from week to week. It provides a guide at least. 
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Canners know that the better rooms are available beginning 
Tuesday, January 17th. They know also that they can stay as 
long as they like. Why not, then, go the whole way, and take 
in the whole shindig all the way up to the Canning Machinery 
and Supplies Association dinner dance on Saturday evening. If 
there is any man who can take in a National Convention and see 
all of the people he wants to see, the writer would like to trade 
places with that man. Personally, we don’t believe we could 
do it in a month. 


FOUNDERING THE —When the Musselman High School 
(Inwood, W. Va.) and the Biglerville 
FOUNDATION (p,) High school basketball teams 
squared away against each other in an inter-sectional game Fri- 
day night, December 9th, officials of the C. H. Musselman Com- 
pany of Biglerville had a tough time making up their minds 
just which team to root for. The game was played in the new 
Musselman High gymnasium, recently completed at a cost of 
$200,000, fifty thousand of which was supplied by the Musselman 
Foundation. More than that, the high school itself, dedicated 
only five years ago, was a gift of the same donor. To make 
matters worse, the Biglerville High School gymnasium, built in 
1948, was also a gift of the Musselman Foundation. To cap 
the climax, the Biglerville High “Canners” had been especially 
invited to meet Musselman High’s “Applemen”, in this, the first 
game in the new gym, as a tribute to the Musselman Foundation. 
The home team (Musselman Applemen) won the game handily, 
72 to 55, but it is a safe bet that Musselman (Company) President 
John A. Hauser and his associates were careful not to display too 
much enthusiasm, especially while the visiting Biglerville “Can- 
ners” were around. 


Just in case there is a reader who hasn’t guessed, Musselman 
operates plants in both localities. Financial support of schools 
in the communities where their plants are located is the Com- 
pany’s answer to education’s growing need from sources other 
than the normal ones. Says Mr. Hauser, “We are dependent on 
several thousand workers for the operation of our plants, not to 
mention hundreds of growers in the areas in which we operate. 
Therefore, when we are in a position to do so, we like to sup- 
port projects that benefit the greztest number of people in our 
immediate area”. 


Coming at a time when the news of the amazing grant of 
the Ford Foundation to hospitals and educational institutions is 
fresh in our minds, this news of just one canner’s generosity is 
most timely. It serves as a reminder that each one of us can and 
should contribute to the community according to our means. 
From a practical side, Musselman has an investment in public 
relations that will pay dividends for many, many years to come. 
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FROM THE ASSOCIATION PRESIDENT’S DESK - - - 


Sound Production Plan Key To 
1956 Prosperity 


By N. L. “Monnie” Waggoner 


Retiring President, New York State 
Canners and Freezers Association 
Special to “The Canning Trade” 


First of all, I would like to state it has 
been a very great honor to serve as 
President of the New York State Canners 
and Freezers Association this past year. 
The Association is made up of 104 active 
and 160 associate members working as a 
unit to help the industry and one another 
to do a better job. It has indeed been a 
wonderful experience to. work with so 
many fine people. 

In predicting the future for any indus- 
try one naturally has to stick his neck out 
but I am willing to go out on a limb and 
make some general statements concern- 
ing what I personally believe 1956 holds 
in store for all of us. 


GENERALLY IN GOOD SHAPE 


To begin with, it is fairly accurate to 
state that generally the canning and 
freezing business is in excellent shape 
nationally. With the possible exception 
of one or two items in New York State, 
most packs have been or will be cleaned 
up before we get back into production. 

Of course, we all hope that each year 
the pipe lines will be empty before we 
start packing so we can pack our heads 
off and sell out once again. I sometimes 
think we don’t stop and realize how 


quickly we can overdo a good thing. We 
are all geared to greater and greater pro- 
duction and we literally can bury our- 
selves in inventory very quickly. Remem- 
ber people aren’t going to sit up all night 
eating just so we can pack more. It be- 


hooves us to think through our plans to 
the fullest extent being ever mindful our 
competition is packing or will pack as 
heavily as we do. Let us use sound judg- 
ment in planning our production. 

Prosperity is with us and I believe it 
will remain so even though we will have 
a few moderate fluctuations. Steel, auto- 
mobiles, housing and general construction 
are enjoying good business and with so 
many people working and unemployment 
at a new low, certainly business will re- 
main good. 

Our population is growing by nearly 
2% million people annually. Mrs. House- 
wife is buying more and more food and 
spending more and more money for her 
weekly groceries. There is no reason in 
my judgment why this should change. 


WARNING 


There should be, however, a word of 
warning here to those who are compla- 
cent in their thinking. Our retail stores 
are not any longer grocery stores as such 
but more like variety stores. You’ll find 
hardware and lingerie along side food 
items both canned and frozen! We must 
fight harder and harder for shelf and 
freezer space. 

I don’t mean to be pessimistic but it 
would appear we should be analyzing our 
own firms pretty critically to see where 
we can become even more efficient in our 
production and more aggressive in our 
selling methods and so forth. 


N. L, WAGGONER 


Labor will be short in certain‘areas due 
to so many competing for the limited 
supplies of workers. Union demands are 
continuing to grow and with the mini- 
mum wages up to a dollar an hour some 
areas are going to have higher labor bills 
to pay. We should take a look at new 
labor-saving devices to cut the labor bill. 
Remember some areas have been paying 
considerably more than $1.00 per hour 
and have been competitive with the areas 
paying less. 


So much for my thoughts for 1956. In 
the many contacts and visits it has been 
my privilege to make with processors 
throughout New York State in 1955, I 
have gained the feeling that while early 
in the year there was considerable pessi- 
mism, this has now changed because our 
packs throughout the country are consid- 
erably more in line with our ability to 
sell than they might have been had we 
not had unfavorable weather to reduce 
many of our obviously potentially over- 
supplied items. 
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New Officers and Directors of the New York State Canners and 
Freezers Association. Left to right (sitting): Robert D. Water- 
man, Waterman Fruit Products, Inc., Ontario Center, President; 
Edward Steele, The Red Wing Co., Fredonia, Vice President; 
Irving Greenwood, Greenwood Foods, Inc., Waterloo, Treasurer; 
William H. Sherman, of Rochester, Secretary; and (standing) new 
Directors elected to serve a three year term: William Bindnagle, 
Haxton Foods, Inc., Oakfield; John Hall, Sterling Cooperative, 
Inc., Sterling Station; William Renton, H. J. Heinz Company, 
Medina, and LaVerne Spring, Curtice Brothers Co., South Dayton. 
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NEW YORK MEETING 


New York Winds Up Fall 
Convention Season 


As Association President Waggoner states elsewhere in this 
issue, New York Canners and Freezers attending the seventieth 
Annual Convention in Buffalo’s Hotel Statler, December 8th and 
9th, were in good spirits. And well they might be, what with 
the contrast in market conditions as compared with last year 
at this time. 


As usual convention delegates practically took over the Hotel 
Statler, for this is one of, if not the largest, industry State 
convention. Like other local Association meetings this year, 
however, attendance was off, or at least it appeared so to the 
writer. One of the reasons for this was a steady snow falling 
during the entire course of the two-day meeting. At banquet 
time Friday evening, highways surrounding the city of Buffalo 
were extremely slippery, so that a good many of the plant folks 
normally attending this annual social did not make it this year. 

As is well known, New York officers and directors do not use 
their annual Convention to present a program of specific busi- 
ness interest, these specifics being handled throughout the year 
through an elaborate committee system and bulletin reports and 
through processor’s and fieldmen’s conferences at the University. 
This is not to say, of course, that there are not individual busi- 
ness conferences between processors and supplymen; although 
actually, even this is less apparent at a New York meeting than 
at many others. 


SPEAKERS 


The program itself is limited almost entirely to featured 
speakers, and Secretary Bill Sherman is a past-master at attract- 
ing the best. This year, for instance, in addition to President 
Waggoner, who apparently was born with a gavel in his hand, 
there was Dr. Kenneth McFarland, of General Motors, about 
whom the Convention fairly raved, and probably will continue to 
do so for some time to come; Joseph E. Burger, of Cornelli Seed 
Company, whose excellence as a speaker may be measured by 
the fact that he followed Dr. McFarland, who is known to be 
one of the most outstanding speakers of the country, without 
losing the attention of the audience for a minute; American Can 
Company’s Roger Deas, who continues to evoke such remarks 
as “I could listen to that guy a year without stopping”, from 
the hard-boiled, critical group of “peddlers” (including me) who 
follow the convention circuit; NCA President George B. Morrill, 
Jr., whose amiable good nature and good sportsmanship have 
endeared him to that same hardboiled group; and last but not 
least, National Association of Frozen Food Packers President 
George L. Mentley, who apparently could make a handsome living 
making speeches about the advantages of frozen foods in Alaska. 

Appearing at this meeting last year the two Association presi- 
dents—Ed Willkie for the Canners, John Baxter for the Freezers, 
evoked the comment that the canners had a freezer for president 
and the freezers a canner. Mr. Baxter last year used the better 
part of his address to bemoan the fact that he had “cans’’ in his 
blood. Not so Mr. Mentley—he came out and went down “slug- 
ging” the golden future of the Frozen Foods Industry, promising 
better cooperation with and support of local associations inter- 
ested in freezing. Meanwhile, Mr. Morrill was caught red-handed 
with an address describing the glorious past of the canning indus- 
try. Who’s turn next year? ... Take a look in the crystal 
(glass) bowl. 


SAFETY 
At the business meeting following the report of the Secretary, 
the Treasurer, the Resolutions Committee and the Nominating 
Committee, the feature attraction was the presentation of 
awards for the Association’s second annual Accident Prevention 


THE CANNING TRADE : December 19, 1955 


NEW YORK SAFETY AWARD WINNERS—First row (I. to r.): 
Hugh Cummings, Curtice Brothers Co., Mt. Morris Plant; William 
Flattery, William E. McIntosh Co., Inc., Geneva; Ed Butcher, 
Silver Creek Preserving Corp., Silver Creek; George Skutt, Mor- 
ton Canning Co., Inc., Morton; Walter Allen, Manchester Foods, 
Inc., Manchester; Walter Bijak, Gerber Products Co., Rochester; 
Harold Hurd, Producers-Canners’ Co-op, Inc., North Collins; 
Second row (I. to r.): Irving Greenwood of Greenwood Foods, Inc., 
Waterloo; Don Ingersoll of East Pembroke Canning Corp.; Val 
Lebel of Hudson Valley Pure Food Co., Inc.; Curtice Hopkins of 
Hopkins of Sodus, Inc.; Robert Slack of H. J. Heinz Co., Medina, 
N. Y. (Grand Award went to this plant for the amazing record 
of 318,614 man-hours between May 30th and Oct. 30th without an 
accident); Art Pittard, Birds Eye Division, General Foods Corp., 
Avon Plant; Daniel Welton, Birds Eye Division, General Foods 
Corp., Medina Plant; Leroy Schweinckhard, Comstock Foods, Inc., 
Rushville Plant; Douglas Manley, Southland Food Products Corp.; 
Third row (I. to r.): George Gray, Thomas J. Lipton, Inc., Albion; 
Ed Vincent, L. C. Forman & Sons, Inc., Palmyra Plant; Ed Steele, 
The Red Wing Company, Inc., Fredonia; Arthur Clark, Beech-Nut 
Packing Co., Canajoharie Plant; John Daviney, Beech-Nut Pack- 
ing Co., Rochester Plant; Robert Stanton, Birds Eye Division, 
General Foods Corp., Wayland Plant; Ralph Le Fevre, Olney & 
Carpenter, Inc., Eden, N. Y.; Sunderland Cotton, Victor Preserv- 
ing Co., Springville; Fourth row (I. to r.): Gordon Van Eenwyk, 
Fruit Belt Preserving Co., Sodus Center Plant; Kenneth Boek-: 
hout, Boekhout Farm, Ontario; John Stroup, Empire State Pack- 
ing Co., Gorham Plant; Sherman McQueen, Olney & Carpenter, 
Inc., Wolcott, N. Y.; David Hemingway, H. C. Hemingway & Co., 
Auburn; James Olney, Birds Eye Division, General Foods Corp., 
Fulton Plant; Ed McQueen, Sterling Cooperative, Inc.; Kénneth 
Harvey, Silver Creek Preserving Corporation. 


Other plants which were awarded safety plaques, but whose 
representatives were not present, were: Haxton Foods, Inc., Oak- 
field Plant, Waterville Plant and Leroy Plant; Duffy-Mott Com- 
pany, Inc., Ravena Plant; Comstock Foods, Inc., Red Creek Plant 
and Egypt Plant; Duffy-Mott Company, Inc., Holley Plant and 
Voorheesville Plant; Long Island Duck Packing Corporation and 
Empire State Pickling Company. 


Campaign. These were presented by Douglas Hewitt, Director of 
Safety for Associated Industries, who cooperate with the Asso- 
ciation in sponsoring the campaign. 

The sixty firms participating this past year learned first hand 
that an efficient safety program means money in the bank, in 
addition to the elimination of human suffering. Compared with 
last year, the first in which a program was adopted, the accident 
frequency rate dropped from over 19 to just over 16—a 14 per- 
cent improvement. Mr. Hewitt pointed out that before a firm can 
earn a production dollar, it must produce and sell ten or eleven 
dollars worth of goods. Since safety dollars saved are 100 per- 
cent savings, a $1.00 saving through accident prevention is 
therefore worth 10 or 11 times the production dollar earned. 
Award winners are shown above, as also are the new officers 
and directors of the Association. 
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ONTARIO MEETING 


Increasing Costs Also One of 
Canadian Canning Industry's Most 
Pressing Problems 


(See Page 14 for Summary of Canadian Market Situation) 


By M. S. DIXON 


H. J. Heinz Co. of Canada Ltd. 
President, Ontario Food Processors Assn. 


During the recent year 65 percent of 
the canned goods produced in Canada 
were produced in this province and by 
your Companies. 65 percent of some $205 
million produced in 1953 is a very sub- 
stantial business. I am sure that the 1954 
figures will materially exceed those of 


We have now been operating as an 
Association for a full year with a full 
time secretary and an. office. At this 
time I would like to pay tribute to the 
excellent work Mr. Garnet McCandless 
has done and to the high esteem in which 
we all hold him. Without his able assist- 
ance the operation of your Association 
would have been extremely difficult. ... 


One of the rather important functions 
of your Association is to represent this 
industry in matters concerning growers 
organizations and with the various 
groups in the Governmental Food field. 
We are recognized as the official repre- 
sentative of the processing industry in 
Ontario and your Association has ap- 
pointed the negotiators to represent you 
in dealing with the negotiators represent- 
ing agriculture. ... 


INCREASING COSTS 


One of the more important problems 
facing the Food Industry is the squeeze 
between increasing costs and a rather 
fixed selling price. This problem is one 
that requires the attention of all man- 
agement and there is, of course, no one 
solution to all of its ramifications. If we 
take the year 1949 as a base year, you 
will find that the costs of our materials 
have fluctuated considerably. This has 
been due to the co-operative efforts of the 
growers organizations and en- 
thusiasm of your negotiating committee. 
When we leave the ingredient situation, 
however, and turn to the packing ma- 
terials situation, we are confronted with 
a much different proposition. If we take 
1949 as the base year with 100 as its 
standard we are shocked to find that this 
100 base has risen to 129.1 at the present 
time. This means that you are paying 
over 29 percent more for your packaging 
materials than you did in 1949. This 
ranges from a high of 138.5 for cans to 
a low of 112.9 for bottle caps. All costs 
excluding labor show an advance of over 


19 percent and labor is a fluctuating item. 


The industry, if it is to survive, is going 
to have to find some method of meeting 
these increased costs, either through new 
types of packaging or through more effi- 
ciency. We have received with much in- 
terest and we know that the consumers 
have been interested also, in the splendid 
food advertising programmes as_ put 
forth by both Can Companies, together 
with Dominion Foundries and the Steel 
Company of Canada. The Association’s 
thanks are due these companies for their 
interest in helping us to promote the sale 
of more canned foods to the Canadian 
public. In addition, the support of various 
supply companies through our trade 
show and through their participation in 
Affiliated Membership has increased the 
usefullness of your Organization. .. . 


It is necessary that the three groups 
(Industry, Agriculture and Government) 
work closely together if any of the three 
is to succeed in the field of food produc- 
tion and preservation. We would like 
to turn co-existence into co-operation in 
our dealings among this group and.-:we 
have, I think, taken the initiative in our 
offers of co-operation to the Marketing 
Boards. . 


Your Executive Committee have made 
every effort to keep at a high level, the 
relationships with the growers organiza- 
tions. We recognize that the quality of 
produce harvested determines in a large 
measure the size of the market that we 
will enjoy and we have made extra efforts 
to impress upon all concerned the need 
for improving quality ingredients. With 
good ingredients it should be possible for 
the industry to continue to improve the 
quality of their pack, all of which should 
react to our advantage.... 


It is entirely proper at this time for 
me to refer to the steady growth that 
we enjoy in Canada. Our population has 
grown from 12,262,000 in 1944 to some 
15,195,000 in 1954. This is an increase of 
23.9 percent. Food sales in the same 
period of time have increased from some 
$727,000,000 to $2,254,000,000 in 1954, an 
increase of 210 percent. These figures 
can be misleading if not properly inter- 
preted and we have no way of taking 
into consideration the increase in the pur- 
chasing power of the dollar, nor in know- 
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ing what is contained in the items listed 
under food sales. However, we do know 
that our country is growing, our people 
are prosperous and the future is before us. 

In connection with further expansion 
of our economy, it is only proper to 
bring forth the fact that we do not enjoy 
an export business of a size that we are 
capable of taking care of. So many re- 
strictions have been placed on export, 
both natural and artificial, that it has 
been taken out of the hands of business 
men generally and kept in the hands of 
political groups. 


MICHIGAN CONFERENCE TO 
INCLUDE SESSIONS FOR 
PLANT EMPLOYEES 


S. K. Ries, Assistant Professor of 
Horticulture, Michigan State College, 
East Lansing, has announced that some- 
thing new has been added to the Pro- 
cessor’s-Fieldmen’s Conference scheduled 
for January 17, 18 and 19. This year, he 
advises, there will be sessions planned 
exclusively for men working in the pro- 
cessing plant. One of these sessions will 
be concerned with plant sanitation includ- 
ing cleaning, rodent and insect control. 
The other session will include discussions 
of procuring and handling labor.in the 
plant, and quality control of tin and glass 
containers. 

The General Sessions will include talks 
by Dr. Frank App of Seabrook Farms, 
and Ray Wakefield of Gerber Products. 
Other subjects included are _ Better 
Grower-Processor Relationships, Meeting 
the Demands of the Miller Bill, and 
Materials Handling. 

The Fieldmen’s Section will have the 
following highlights: Identification and 
Control of Processing Insects, Diseases 
and Weeds, New Vegetable Varieties, The 
Future of The Cultivated Bluéberry In- 
dustry, Irrigation for Processors, and The 
Importance of Diversity in Fruit and 
Vegetable Production. 
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GEORGIA MEETING 


Newly elected officers of the Georgia Canners Association 
snapped on the beach during their annual convention at Daytona 
Beach. Left to right: Ken Williams of the Griffin Chamber of 
Commerce, Griffin, Secretary and Treasurer; J. J. Edwards of 
Besco Products Company, Zebulon, First Vice President; Albert 
Bloodworth of Cherokee Products Company, Haddock, President; 
J. Edward White of White Packing Company, Vienna, Georgia 
representative to the Board of the National Canners Association. 


Albert Bloodworth Elected 
President Of Georgia Canners 


Albert Bloodworth of Cherokee Prod- 
ucts Company, Haddock canning firm, 
was elected president of the Georgia Can- 
ners Association at the group’s annual 
convention at the Daytona Plaza Hotel 
in Daytona Beach, Fla., on December 1-2. 


Others named to important posts in the 
state-wide organization were J. J. Ed- 
wards of Besco Products Company, Zebu- 
lon, first vice president; C. H. Bateman 
‘of Bateman Canning Co., Macon, second 
vice president; and Ken Williams of the 
Griffin Chamber of Commerce, Griffin, 
secretary and treasurer. J. Edward 
White of White Packing Company, 
Vienna, was elected the Association’s 
Georgia representative to the Board of 
the National Canners Association in 
Washington, D. C. 


Approximately 150 members and asso- 
ciates of the Georgia Canners Associa- 


tion and its affiliated organization, the 
Associated Pimiento Canners, were pres- 
ent at the two-day convention. 


One of the featured speakers on the 
program was Dr. Charles Mahoney of 
the National Canners Association, who 
spoke on “Raw Products Research as Re- 
lated to Canned Fruits and Vegetables.” 


PIMIENTO PROMOTION 


The opening session was devoted to a 
review of the year’s activities by several 
committees with a special greeting by Dr. 
F. F. Cowart of the Georgia Experiment 
Station. In the afternoon special meet- 
ings were held, including a meeting of 
the Associated Pimiento Canners, at 
which the promotion program for the fol- 
lowing year was presented and approved. 
New in the advertising and publicity pro- 
gram is the publication of a four-color 


cook book on pimientos, said W. W. Neal 
of Liller, Neal & Battle advertising 
agency of Atlanta. During the pimiento 
group meeting a panel discussion was 
moderated by Dr. H. L. Cochran of 
Pomona Products Company, Griffin. 
Panelists included W. E. Blasingame of 
the Georgia Department of Entomology, 
Dr. Hugh Dempsey of the Georgia Ex- 
periment Station, Cecil Blackwell of the 
University of Georgia, and Alabama 
guests B. P. Livingston and W. A. Ruffin. 


Miss Clarice Rowlands, food editor of 
the “Milwaukee Journal,” was presented 
with a silver tray by the Associated 
Pimiento Canners, for her outstanding 
service to the food industry and to the 
nation’s homemakers and her contribu- 
tions in promoting the use of pimientos. 
Presentation of the tray was made by the 
chairman of the Advertising and Publi- 
city Committee, J. Edward White. In ac- 
cepting, Miss Rowlands said that she 
and the “Milwaukee Journal” were proud 
to have been selected for the honor. 
Henry Coleman, president of the Com- 
mercial Bank of Daytona, addressed the 
canners on the subject of “What’s Impor- 
tant’’, pointing out that honesty, patience, 
and faith were the guideposts for life. 


GCMI OFFICIALS—R. L. Cheney (left), marketing director of 
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the Glass Container Manufacturers Institute, Royden A. Blunt, 
President, and Victor L. Hall, the Institute’s general manager, 
discussing the industry’s current promotional program during 
GCMI’s recent semi-annual membcrsh’p meeting at the Hotel 
Fontaincbleau at Miami Bzach. Som2 250 repersentatives of 
GCMI’s 75 member companics attended the three-day industry 
session. 
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CONVENTION CALENDAR 


JANUARY 5-7, 1956 — NORTHWEST 
CANNERS ASSOCIATION, 42nd Annual Con- 
vention, Multnomah Hotel, Portland, 
Ore. 

JANUARY 8-10, 1956 — NORTHWEST 
FROZEN FOODS ASSOCIATION, Annual Con- 


vention, Multnomah Hotel, Portland, 
Ore. 
JANUARY 9-10, 1956 — CANNERS 


LEAGUE OF CALIFORNIA, 2nd Annual Con- 
ference for Processors’ Fieldmen, Uni- 
versity of California, Davis, Calif. 

JANUARY 16-21, 1956 — NATIONAL 
FOOD BROKERS ASSOCIATION, Annual Con- 
vention, Atlantic City, New Jersey. 
(Meeting Jan. 16). 

JANUARY 17-21, 1956 — NATIONAL 
CANNERS ASSOCIATION, Annual Conven- 
tion, Atlantic City, New Jersey. 

JANUARY 19-21, 1956—CANNING MA- 
CHINERY AND SUPPLIES ASSOCIATION, An- 
nual Exhibition (Annual Meeting Janu- 
ary 21), Atlantic City, New Jersey. 

JANUARY 29-FEBRUARY 1, 1956— 
FROZEN FOOD CONVENTION, N.A.F.F.P., 
N.A.F.F.D., Waldorf Astoria Hotel, New 
York City. 

FEBRUARY 1-3, 1956 — PENNSYL- 
VANIA CANNERS ASSOCIATION, llth An- 
nual Fieldmen’s Conference, Pennsyl- 
vania State University, University Park, 
Pennsylvania. 

FEBRUARY 8-9, 1956— OHIO STATE 
CANNERS SCHOOL, Student Union, Ohio 
State University, Columbus, Ohio. 

FEBRUARY 17-18, 1956 — CANNERS 
LEAGUE OF CALIFORNIA, Annual Fruit and 
Vegetable Sample Cutting, Fairmont 
Hotel, San Francisco, California. 

FEBRUARY 22-24, 1956 — CANNED 
FOODS ASSOCIATION OF BRITISH COLUMBIA, 
Annual Convention, Georgia Hotel, Van- 
couver, B. C., Canada. 

FEBRUARY 27-29, 1956—CANADIAN 
FOOD PROCESSORS ASSOCIATION, Annual 
Convention, Harrison Hot Springs Hotel, 
Harrison Hot Springs, B. C., Canada. 

MARCH 2-3, 1956—VIRGINIA CANNERS 
ASSOCIATION, 48th Annual Convention, 
Hotel Roanoke, Roanoke, Virginia. 

MARCH 5-9, 1956—NATIONAL-AMERI- 
CAN WHOLESALE GROCERS ASSOCIATION, 
50th Annual Convention, Palmer House, 
Chicago, Illinois. 

MARCH 23-24, 1956—uUTAH CANNERS 
ASSOCIATION, Annual Convention, Hotel 
Utah, Salt Lake City, Utah. 

MARCH 26-27, 1956—CANNERS LEAGUE 
OF CALIFORNIA, 52nd Annual Meeting, 
Santa Barbara Biltmore, Santa Bar- 
bara, California. 

APRIL 6, 1956 — NATIONAL PICKLE 
PACKERS ASSOCIATION, Spring Meeting, 
Drake Hotel, Chicago, Ill. 

JANUARY 6, 1957—NATIONAL FROZEN 
FOOD CONVENTION, N.A.F.F.P., N.A.F.F.D., 
Fontainebleau Hotel, Miami Beach, Fla. 

FEBRUARY 1957— NATIONAL CAN- 
NERS ASSOCIATION AND ALLIED INDUSTRIES, 
Annual Convention, Chicago, Illinois. 
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SUMMARY NATIONAL 
CONVENTION SCHEDULE 


NOTE: This is but a bare outline, subject 
to revision and addition of course. Please 
check each week. 


MONDAY, JANUARY 16th — Brokers 
Meeting—all day. 


TUESDAY, JANUARY 17th — Broker- 
Principal contact. 


WEDNESDAY, JANUARY 18th—Brok- 
er-Principal contact. CMSA _ Exhibit 
opens 12:00 noon. Evening: Forty-Niner 
Meeting, Reception and Service Awards. 
NFBA Annual Dinner. 


THURSDAY, JANUARY 19th— CMSA 
Exhibit all day. Broker-Principal Con- 
tact. NCA Administrative Council and 
Board of Directors Meeting. NCA Food 
Editors Conference. In the afternoon: 
Research Laboratory Technical Session 
on syrup and syruping operations. Eve- 
ning: Old Guard Dinner; Dinner of State 
Secretaries. N.C.A. Dinner for Food 
Editors. 


FRIDAY, JANUARY 20th—CMSA Ex- 
hibit all day. Broker-Principal contact. 
NCA Annual Business Meeting, featur- 
ing a program celebrating the enactment 
fifty years ago of the first Federal Pure 
Food Law. In the afternoon Research Lab 
and CMSA will present a program on 
instrumentation. Also, marketing and 
merchandising sessions featuring repre- 
sentatives of the National Association of 
Retail Grocers, and the report on a na- 
tional survey of canned food advertising 
and merchandising by retail stores. 
Raw Products Conference on Agricultural 
Research. Evening: Young Guard Dinner. 


SATURDAY, JANUARY 21st —CMSA 
Exhibit all day. CMSA Annual Meeting 
at 9:00 A.M. Marketing and merchan- 
dising session, featuring the Philadelphia 
project, effective retail displays, multiple 
unit selling. Afternoon: Fishery prod- 
ucts session featuring merchandising and 
marketing of canned fish. Canning Prob- 
lems Conference on Matherials Handling 
also Radiation Sterilization. Raw Prod- 
ucts Conference—Top level Agricultural 
Policy Session. Details next week. (See 
Editorial) Evening: CMSA Dinner Dance. 


CONVENTION NOTES 


The NCA Administrative Council held 
a special meeting in Washington, Decem- 
ber 2nd, to consider the Association’s 
finances and to review the program. In 
compliance with the request a year ago 
by the Association’s Function Analysis 
Committee, John P. Knowles, Chairman, 
and other members of the Scientific Re- 
search Committee, presented a detailed 
report of the laboratory program and the 
proposed budget for 1956. William A. 
Free, Sr., Chairman of the Consumer 
Trade Relations Committee, made a re- 
port of this activity and recommenda- 
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tions, as did Chairman John L. Baxter, 
of the Labeling Committee. Recommen- 
dations of other advisory committees to 
the NCA staff were presented in the 
financial report given by Finance Com- 
mittee Chairman E. E. Willkie. 


Tribute was paid to Carlos Campbell, 
Executive Secretary of the National Can- 
ners Association at the recent special 
meeting of the Association’s Administra- 
tive Council in Washington. The Coun- 
cil, noting that Carlos is rounding out 
ten years in office, presented him with a 
gold and jet pen set for his desk, con- 
taining an engraved plaque with the in- 
scription: “To Carlos Campbell for his 
first ten years of able executive service, 
with the gratitude and esteem of the Ad- 
ministrative Council, National Canners 
Association, 1955”. A. O. Verbeke, of 
the Council, in making the presentation, 
spoke of the many fine attributes of this 
able Executive. 


Special thru trains to and from the 
National Convention will be operated by 
the Pennsylvania Railroad between Chi- 
cago and Atlantic City, F. L. Thomas, 
Traffic Manager of the Wisconsin Can- 
ners Association, has announced. The 
trains will leave Chicago at 2:30 p.m., 
Saturday, Sunday and Wednesday, Janu- 
ary 14, 15 and 18th and arrive in Atlantic 
City at 8:40 a.m. the following mornings. 
They will leave Atlantic City at 3:30 p.m. 
Wednesday, Saturday and Sunday, Janu- 
ary 18th, 21st and 22nd, arriving in Chi- 
cago at 8:00 a.m. the following mornings. 
This in addition, of course, to the regular 
service, which requires a change of trains 
and a short layover in North Philadelphia 
each way. Reservations for both the thru 
and regular service should be made with 
J. A. Oliver, District Passenger Agent, 
Penna. Railroad, Wisconsin National 
Bank Bldg., Milwaukee 2, Wisconsin. 


Gordon Verhulst, President of the Wis- 
consin Canners Association, has an- 
nounced appointees for nine important 
Association Committees in 1956 as fol- 
lows: Canning Technology, C. J. Tempas, 
Beaver Dam; Cost Accounting, Glenn C. 
Olson, Milwaukee; Labor, M. H. Keil, 
Beaver Dam; Legislative, Harry Kaul, 
Markesan; Marketing, O. V. Otteson, New 
Richmond; Pea Grade Standards, O. C. 
Voelker, Oconomowoc; Public Relations, 
K. S. Kneiske, Sussex; Raw Products, 
J. E. O’Brien, Jr., Columbus; Safety, 
Arnold Sveom, Fall River. 


The National Canners_ Association 
manned an exhibit booth during the four- 
day annual Convention of the Vegetable 
Growers Association of America, Decem- 
ber 5th-8th, in Washington. Feature of 
the exhibit was a special display of 
selected photos and captions illustrating 
salient features of the favorable per- 
formance of canned foods in the atomic 
explosion tests last May. Visitors were 
supplied leaflets explaining the purposes 
and accomplishments of the tests, and 
describing the exhibit photos. 
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William D. “Dave” Lewis, Secretary- 
Treasurer of the Canning Machinery and 
Supplies Association, whose wide knowl- 
edge and experience in the field of con- 
vention exhibits are acclaimed through- 
out the country, is receiving congratula- 
tions on his election to the Presidency of 
the National Association of Exhibit Man- 
agers. Lewis, who has served as Vice 
President of the Exhibit Managers and 
has been extremely active in the Associa- 
tion’s committee work, took over the 
President’s chair at the group’s December 
1 meeting in St. Louis, Mo. 


Gene P. Stedman, for the past several 
years Assistant Secretary of the Tri- 
State Packers Association, Easton, Mary- 
land, joins the sales staff of Country 
Gardens, Inc., shortly after January Ist, 
President Norman Sorensen has an- 
nounced. 


Ann Weil, capable assistant in the office 
of the Tri-State Packers Association, 
who said good-by to many industry folks 
at the recent Philadelphia convention, 
has decided to stay—Association Secre- 
tary Jack Rue has advised. 


David Pierson, Director of Sales for 
the Green Giant Company, Le Sueur, 
Minnesota, has announced the promotion 
of Paul Quisenberry from District Sales 
Manager to General Sales Representa- 
tive. Quisenberry will act as company 
representative at all major grocery con- 
ventions and meetings. The promotion 
becomes effective immediately. At the 
same time, Pierson announced the promo- 
tion of George Stillman, Assistant Sales 
Manager — Chains, to General Sales 
Representative—Chains. Stillman will be 
in charge of all chain store sales. Gene 
Nesbitt, Institutional Sales Represento- 
tive, has been promoted to General Sales 
Representative—Institutional, and_ will 
handle all government sales as well as 
institutional sales. 


Annual meeting of the National Tech- 
nical Task Committee on _ Industrial 
Wastes was held in Cincinnati on Decem- 
ber Ist and 2nd. Of particular emphasis 
at the meeting, was the need for more 
detailed research and more trained per- 
sonnel. It was stated that there are only 
about 5,000 sanitary engineers in the 
country, and that only 2 percent of these 
are engaged in research. 
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Clarence Francis, 
retired Chairman of 
General Foods Cor- 
poration, and now a 
Director of that firm, 
was the recipient of 
The Advertising 
Council’s second An- 
nual Public Service 
Award at the annual 
dinner of that group 
in New York City, 
Thursday, December | 
1st. Each year the 
directors of The Ad- 
vertising Council present a silver bowl] 
“to an American businessman who has 
contributed notably in public service to 
the welfare of his country and his fellow 
citizens”. Charles E. Wilson, Chairman 
of the Board of W. R. Grace & Company, 
who received the first bowl last year, 
made the presentation. In the long roster 
of America’s top business men who have 
laid down their corporate and personal 
responsibilities to serve their country, 
the name of Clarence Francis stands out. 
His advice and counsel were sought by 
four successive Presidents of the United 
States—during the terms of office of 
three and as the “man Friday” to ex- 
President Herbert Hoover when he un- 
dertook to reorganize the executive 
branch of the Government. Mr. Francis 
is still national chairman of the Citizens 
Committee for the Hoover Report, and 
although in nominal retirement after an 
active business career of forty-five years, 
still maintains a schedule that few men 
could meet. 


MR. FRANCIS 


Charles W. Weis, Jr., President of the 
Stecher-Traung Lithograph Corporation, 
has announced results of Board of Direc- 
tors action taken at a meeting held in 
San Francisco, December 5, 1955. Ralph 
J. Wrenn of San Francisco was promoted 
to the office of Executive Vice President 
and Richard C. Alden of Rochester, New 
York, to the First Vice Presidency. The 
following were elected to Vice President 
positions: Leo P. Blank of San Francisco 
becomes Vice President in Charge of 
Sales of the San Francisco Division; 
W. Bayard McCoy of Rochester, New 
York, Vice President in Charge of Sales 
of the Rochester Division; and Frank T. 
Sheedy of San Francisco was named Vice 
President in charge of Production of the 
San Francisco Division. 
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At the annual meeting of the California 
Cling Peach Advisory Board, Charles 
Herrington, of Gridley, was re-elected 
chairman and W. S. Geddes, of San Jose, 
vice chairman. Ralph Bunge was re-ap- 
pointed secretary in charge of the San 
Francisco office. 


Phil C. Peters of Winter Garden was 
elected president and chairman of the 
Board of the Florida Citrus Exchange on 
December 8. Mr. Peters was named to 
serve for the unexpired term of J. B. 
(Babe) Prevatt of Tavares, who resigned 
because of extremely poor health. The 
Board accepted Mr. Prevatt’s resigna- 
tion “with deep regret and _ heartfelt 
thanks for the fine guidance he had pro-. 
vided the Exchange” in his five years as 
president. G. B. (Crip) Hurlburt of 
Mount Dora was elected fourth vice presi- 
dent while John L. Olson of Haines City, 
C. G. Wilhoit of Vero Beach, and Ford W. 
Moody of Palm Harbor were elevated to 
first, second and third vice presidencies 
respectively. Mr. Peters was formerly 
first vice president. 


The “Inside Story” of the one hundred 
and one year old A. K. Robins & Com- 
pany, well known food processing ma- 
chinery firm of Baltimore, Maryland, was 
brought to television viewers Thursday 
morning, December 8th. The program is 
presented weekly by “Educational Pub- 
lishers” on Station WAAM, to give Balti- 
more housewives a birds-eye view of 
what goes on behind the scenes in major 
Baltimore business establishments. The 
cameras were trained on the Robins 
drafting department, machine shop, as- 
sembly line and offices. Meanwhile, Miss 
Ann Todd, narrator, interviewed Vice 
President Lou Kibler, who told the house- 
wives of the many developments engi- 
neered by the House of Robins. Of spe- 
cial interest to narrator Todd was the 
Robins equipment for canning pre-cooked 
rice, pizza sauce, and mushrooms; the 
breading machine for fish-sticks and 
other fishery products; the potato washer 
and the potato peeling machine; a fruit 
mixer for stickey diced mixed fruit for 
fruitcake, designed for C. M. Pitt & Com- 
pany, and the appleberry sauce installa- 
tion at the Southern Packing Company, 
with emphasis on the jar-cooler. Mr. 
Kibler also brought out the fact that the 
Robins Rubber Division, producing foot- 
wear, clamps and many other items for 
industry, is the largest in the East. 
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GOOD NEWS! 
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FOOD CAN! 


Canco announces the development of an inside coating 
for meat and fish base pet food cans that permits 
easy removal of the product in bulk or loaf form. 


The new lining, called No-stick “‘A’”’ Enamel, developed 

by the Technical Service Division of American Can 
Company, provides packers with the best pet food 
containers on the market today . . . one more example of 
how American Can Company, through technical know-how 
and experimentation, is bringing better containers 

to canners and consumers alike. 


| Go Hirst to the people who are first-/ 


American Can Company 


New York Chicago San Francisco 
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The Canadian Canned Fruit 


and Vegetable Situation 


(Digested from the “Van de Water-Boyd 
Ltd.” News Letter) 


Toronto, December 1, 1955—Final fig- 
ures on 1955 canned fruit and vegetable 
packs have not been completed. However, 
it is indicated vegetable packs will be 
somewhat higher, fruit packs substantially 
higher than a year ago. Increased pack 
reflected in prices, which on most items 
are lower than a year ago. 


STRAWBERRIES — 1955 Canadian 
pack of strawberries totalled 155,765 
cases, off approximately 25 percent from 
1954. Active demand during and immedi- 
ately following pack; however retail sales 
not sustained as in other years and the 
market is actually from 15c to 25¢c per 
dozen lower than this time last year. 


RASPBERRIES — 1955 pack 116,985 
cases, as compared with a 1954 pack of 
179,707 cases. However, there was some 
carryover into this season. Here again 
retail sales disappointing. Prices ranged 
from $2.75 to $2.85 per dozen for Choice 
Reds and Choice Columbias as compared 
with $3.00 to $3.15 last year at this time. 
Cleanup expected. 


CHERRIES—1955 cherry pack totaled 
405,363 cases as compared with 338,227 
in 1954. Choice Red Pitted 15 oz. cherries 
in heavy syrup have ranged mostly from 
$1.90 to $1.95. Solid pack, 105 oz. in heavy 
syrup from $13.00 to $14.00 per doz. 
Choice Black sand Choice White, $1.90 
for 15 oz. and $13.00 for 105 oz. Although 
retail sales disappointing, fair cleanup is 
expected. 


BLUEBERRIES—Pack expected to be 
about the same size as last year, 78,730 
cases. Choice in heavy syrup 15 oz., $2.35, 
same as last year. Movement not as good 
as last year on this size, but better on 
105 oz. 


PEACHES — Reports indicate larger 
packs than 1954 in both Ontario and Brit- 
ish Columbia. Close cleanup of 1954 
packs and fairly good movement thus far 
this year. Price range about the same as 
last year this time. Choice halves in 
heavy syrup 15 oz. $1.80-$1.85; 20 oz. 


$2.25 to $2.35; 28 oz. from $3.15 to $3.30 
and 105 oz. $11.50 to $12.00. 


PEARS—No pack figures yet. 1954 
Bartlett pack 465,080 cases; Desserts, 
603,019 cases. Reports indicate 1955 Bart- 
lett pack will be about the same; Dessert 
pack substantially higher. Desserts ex- 
ceptionally good quality this year. Bart- 
lett prices a little below last year. Choice 
Dessert halves in light syrup 15 oz. $1.50; 
20 oz. $1.80; 28 oz. $2.50; 105 oz. $8.50 to 
$8.75. Shipments fairly good at these 
prices, all below last year’s levels. 


PLUMS—Indications pack will be sub- 
stantially larger than last year’s 286,447 
cases. Prices a little easier, with Choice 
Lombards and Green Gage ranging from 
$1.10 to $1.15 for 15 oz., $1.35 to $1.40 
for 20 oz., $5.75 to $6.00 for 105’s. Prune 
Plums from 10¢ to 15¢ higher than Lom- 
bards and Gages on smaller sizes and 50c 
higher on 105’s. Movement disappointing. 


APPLES—Probably largest apple crop 
in history in Ontario. Large also other 
areas. Apples for processing sold at re- 
markably low levels with juice apples 
ranging from 40c to 60c per cwt. and 
apples for apple sauce and solid pack 
from 1%c to 2c per pound. Quality much 
better than average and this is true of 
the canned pack also. Prices much lower 
than for some time, and possibly lower 
than they will be again for several years. 
Fancy apple juice 20 oz. $1.00 to $1.10; 
48 oz. $2.10 to $2.35. Fancy apple sauce 
15 oz. $1.12% to $1.20; 20 oz. $1.50. 
Solid pack apples, 105 oz. $6.00, as com- 
pared with $9.00 a year ago. Sales ex- 
ceptionally good with outlook for stronger 
prices. 


ASPARAGUS — 1955 pack totalled 
228,194 cases; last year 210,289. Fancy 
tips $3.50 to $3.75 per doz. compared 
with $3.75 to $4.00 last year at this time. 
This year’s prices at or near cost. Move- 
ment disappointing. 


PEAS—1955 pack 4,699,461 cases. This 
is the fifth successive year, exceptiing 
1952, that pack has exceeded 3,500,000 
cases. Severe price cutting by larger pro- 
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ducers. Quality off due to exceptional 
yield and inability to handle deliveries. 
Large producers who usually concentrate 
on fancy 15 oz. packed substantial quan- 
tities of choice and standard. Fancy 15 
oz. reduced from 15c to 25¢ per dozen. 
Choice priced as low as $1.05; standard 
as low as 90c. Fancy 20 oz. $1.85 to $1.95. 
Choice $1.65 to $1.75. Standard $1.27% 
to $1.40. Choice 105’s $7.50 and standard 
$7.00, each approximately $1.00 below 
last years. Movement good on standards 
and fancy and standard peas should be 
pretty well cleaned up. Choice 15 oz. are 
long but 20 oz. not too heavy. 


BEANS—Pack figures not yet avail- 
able. Generally tighter position on both 
green and wax, with practically no wax 
beans left. Prices have not reacted as 
they should. Choice cut wax 20 oz. 
quoted at $1.50; standards, $1.35. Greens 
about 10c¢ higher with practically nothing 
left in first hands unsold. 


CORN—Pack figures not yet available. 
Indications Ontario pack is larger than 
anticipated due to high yields. Market 
unsteady with choice 15 oz. ranging from 
$1.15 to $1.25; 20 oz. $1.35 to $1.50; 
fancy 15 oz., $1.82% to $1.42% and 20 oz. 
$1.60 to $1.70. No improvement expected. 


TOMATOES AND PRODUCTS—Pre- 
liminary reports indicate a total Cana- 
dian tomato pack of 2,000,000 cases. 
Final Ontario pack expected to be around 
1.3 million cases; Quebec about % mil- 
lion. Yield very disappointing. Demand 
exceptionally heavy. 

Opening Ontario prices $1.60 for choice 
20 oz., $1.90 for 28 oz., and $6.50 for 
105s. Prices have steadily increased 
with choice 20 oz. tomatoes now bringing 
$1.90 to $2.00 and 28 oz., $2.40 to $2.50; 
105’s now virtually unobtainable with re- 
sales at around $9.00 for choice. Quebec 
opened choice 20 oz. as low as $1.30 and 
28 oz. at $1.62%. Prices quickly spiralled 
to $1.60 and $2.00 respectively. That 
Province now about sold out also. 

Tomato juice and tomato puree also ex- 
tremely tight. Juice opened at $1.20 to 
$1.25 for the 20 oz.; $2.60 to $2.75 for 48 
oz.; $4.75 to $5.00 for 105’s. Today the 
range is from $1.25 to $1.30 for the 20 
0z.; $2.75 to $3.00 for 48 oz.; $5.25 to 
$5.50 for 105’s. Puree even tighter than 
tomatoes and juice and virtually unob- 
tainable from first hands. Opening prices 
were around $7.50 per dozen and today 
that has risen to $8.50 to $9.00 where 
available. 
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MARKET NEWS 


NEW YORK MARKET 


No Signs Of Weakness In Pre-Holiday Lull— 
All Signs Point To Continued Market 
Strength—Citrus At High Of Season As Raw 
Fruit Skyrockets—Texas Bean Pack About 
Over—Tomato Offerings Decidedly Limited 
—Peas Firm—Sweet Potatoes Moving Well 
—Maine Sardines, Salmon Short—Fruit 
Shipments Heavy. 


By “New York Stater” 


New York, N. Y., Dec. 15, 1955 


THE SITUATION—Business activity 
is gradually subsiding, a factor looked 
for at this season of the year. However, 
with this trend there is no sign of any 
market weakness. In fact, in one group 
the price trend is definitely toward higher 
levels. 

In vegetables the supply position is 
tightening. There is hardly any salmon 
appearing in offerings from the West 
Coast or the Columbia River area. On the 
West Coast fruit shipments continue to 
go out against contracts. Spot markets 
are meeting with a demand, largely in 
the way of fill-ins. 


Leading interests anticipate that the 
trade will drop even further during the 
next few weeks and that there will be no 
special pick-up until after the turn of 
the year. 


THE OUTLOOK — The bulk of the 
canned food market operators in this 
territory are convinced that a somewhat 
higher price range for many of the 
groups will rule during the first quarter 
of the new year. They base their opinion 
on the old standby of the law of supply 
and demand. It is agreed in most quar- 
ters that if any worth while business 
develops in tomatoes, corn, peas, beets 
and carrots, that stocks will soon dis- 
appear. Even snap beans where supplies 
have been very heavy for the past sea- 
son or so, the supply now is nearing a 
basis where demand about equals it. 

The belief also is that with the present 
state of the country’s economy and the 
estimates that this will hold for some 
time, that moderate price upturns in 
canned foods will not bring about any 
important buyers resistance. 


CITRUS JUICES—Currently the mar- 
ket is at the high of the season with the 
big Florida canners offering in the neigh- 
borhood of $2.75-$2.85 for orange juice, 
$2.30-$2.40 for blended, both sweetened 
and unsweetened and $1.80 for sweetened 
grapefruit juice, basis 46 oz., per doz., 
f.o.b. cannery. 

Canners of Florida orange juice are 
having a hard time of it, inasmuch as 
the orange prices controlled by growers 
are moving ahead steadily. At this sea- 
son of the year there is a very heavy 
demand for the fresh fruit, while on top 
of this is the fact that concentrators are 
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beginning to seek stocks for their pro- 
cessing operations. While canners are 
now paying $1.75 to $1.80 per box for 
the fruit, processors and manufacturers 
of chilled juices were buying very close 
to $2.00 per box. On the basis of present 
asking levels for canned citrus juices 
(blended and orange) canners cannot 
afford to pay this level and then offer in 
the open market at these prices. 


The pack in Florida is increasing 
steadily and as of November 26 totaled 
5,861,408 cases, as against 5,324,457 cases 
a year ago. The current pack includes 
760,832 cases of grapefruit juice, 4,399,- 
461 cases of orange juice and 701,115 
cases of blended juices. 


SNAP BEANS—A Texas report stated 
that the packing of green beans is prac- 
tically over. Production promises to be 
light. Indications are that the Rio Grande 
pack will run approximately 750,000 
cases. Current offerings, 303s, are on the 
basis of $1.90 for fancy 2 sieve and $1.80 
for 3 sieve, both whole, while extra stand- 
ard 3 sieve is $1.65 and 4 sieve $1.40, also 
whole. For extra standard 3 sieve cut, 
303s, sellers asked $1.25 and 5 sieve $1.05, 
all per doz., f.o.b. cannery. 

Tri-State offerings are limited, but for 
that matter new business is also mod- 
erate. Prices held firm, but the general 
list was about unchanged. Standard, 
green 5 sieve cut was quoted at $1.05- 
$1.10, extra standard cut ungraded $1.15- 
$1.35 and fancy French style $1.60-$1.70, 
all per doz., f.o.b. cannery. New York 
State offerings were limited and mostly 
308s. 


TOMATOES — The only offerings of 
importance at the moment coming into 
the Eastern territory are from Texas and 
these are not large. For 1s sellers asked 
92%ec, 303s $1.20 and tomato and chilies 
1s $1.25, all per doz., f.o.b. cannery. Mary- 
land offerings are decidedly limited. How- 
ever, there were some traders here who 
felt that with the progress being made in 
Texas canning operations some Maryland 
holders may overstay their market. At 
the moment the few lots available from 
that area commanded a minimum $1.00 
to $1.02% for 1s, $1.27% to $1.30 for 
303s, $2.15 for 2%s and $7.85 to $8.00 for 
10s, per doz., f.o.b. cannery. Extra stand- 
ard 303s, f.o.b. Tri-State shipping point, 
averaged $1.60 for 303s, and $2.65 for 
2\%s, per doz., f.o.b. cannery. 

Offerings of tomatoes out of New York 
State were decidedly small, in fact not 
enough to really establish a price. 


PEAS—Quite a firm market position is 
revealed with the feature the scarcity of 
some packs of 10s as a result of heavy 
purchases by institutional users as well 
as Government agencies. Shelf sizes are 
not pressing for sale and the trade an- 
ticipates that when the National Canners 
Association figures on disappearance and 
current canner holdings are announced 
the totals will be satisfactory. The trade 
anticipates as well a fairly heavy move- 
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ment during the first three months of the 
new year. On early Junes, f.o.b. Wiscon- 
sin factor, 303s, offerings of standards 
were $1.25 for 4 sieve. Virtually no offer- 
ings of importance were noted out of New 
York State, Utah or the Northwest. 
Maryland and Pennsylvania canners 
quoted 3 sieves standards at $1.25, 4 sieve 
$1.20 and standard ungraded sweets at 
$1.15-$1.20, all per doz., f.o.b. cannery. 


SWEET POTATOES—In the Tri-State 
area the estimates are that there will be 
no important carryovers this season, the 
demand keeping up well with packing 
totals. Business has been done on the 
basis of $2.00 for No. 3 squat fancy whole 
vacuum pack and $2.10 for whole syrup, 
while 303s fancy whole syrup packs were 
moved at $1.40. For 2%s solid pack the 
market was $1.85 and 10s $6.75 per doz., 
f.o.b. cannery. 


BEETS—In view of the tightness of 
other vegetable packs and the under- 
standing that this production this year is 
also short, there should develop more 
than an ordinary demand for this canned 
product. Many sizes are already out of 
the market at various centers. Maryland 
and New Jersey canners quoted 303s, cut 
and diced, at $1.05, French style and 
whole large at $1.15, sliced at $1.30 and 
whole small at $1.65, all per doz. f.o.b. 


MAINE SARDINES—From here on in 
the trade will study closely the supply 
position. The packing season is ended 
and with light stocks at the various pack- 
ing centers still unsold, it was held to be 
a certainty that before the new season 
gets underway actual shortages will pre- 
vail. Most canners continue to offer on 
the basis of $8.50 per case, keyless quar- 
ters, Maine, but there are still a few 
anxious to move the balance of their 
stocks at $8.00 per case Maine. The pack 
this year, when final figures are an- 
nounced, is expected to be the. smallest 
in several years. 


SALMON —This is another very short 
item. One West Coast factor stated that 
the offerings now were largely “dribs and 
drabs” and were subjected to prior sale 
and sellers confirmation. 

For halves, Ocean caught Cohoes, the 
market was nominally quoted at $16.00, 
pinks, American pack at $12.50, chums 
$11.50, red chinooks $17.00 with fancy 
qualities $18.50 and Yukon River Chi- 
nooks $18.50 to $19.00 per case, all f.o.b. 
There were a few offerings of Columbia 
River Chinooks hand filled in oil at $21.00 
and choice at $16.00 per case, all f.o.b. 

Despite the shortage for domestic mar- 
kets, there was an export movement of 
9,000 cases of Columbia River packs from 
Astoria, Oregon, to London, England. 
This was the first movement of this kind 
to England since 1949 it was said. 


CALIFORNIA FRUITS—The bulk of 
the movement is in the way of covering 
contract obligations on the part of the 
leading packer interests. Shipments have 
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been heavy to all markets, especially to 
the East from California and the belief 
is that the stock position has tightened. 

New business was not particularly in- 
teresting, it was said, but a pick up was 
held likely to develop as new quota buy- 
ing periods set-in after the turn of the 
year. 

For yellow cling peaches, choice 303s, 
halves, sellers asked $1.871%% per doz., 
f.o.b. cannery shipping point. While the 
pack was larger than a year ago, the 
market position appears now as though 
unsold stocks are on the short side. Many 
canners are withdrawn. A few feel that 
it was just possible some stock was being 
withheld from this market for late move- 
ment, and at expected higher prices. 


There is not much in the general pear 
picture aside from steadiness. Choice 
2%s, halves, f.o.b. Northwest and Cali- 
fornia were approximately the same basis 
of $3.35 per doz. There is a steady con- 
tract movement in fruit cocktail, and the 
market appears to be stabilized around 
$3.30 for 21s, choice. Standard fruit mix 
was priced at $2.40 for 303s, while fruits 
for salad, fancy, in heavy syrup was 
quoted at $4.50 per doz. 2%s, f.o.b. 
Apricot offerings are not pressing and 
there are a number of size packs with- 
drawn by California sellers. On choice 
303s, wholes unpeeled, commanded $1.55 
and standards $1.40, per doz., f.o.b. 


CHICAGO MARKET 


December Business Better Than Normal But 
Signs Of Usual Year-End Lull—Citrus Takes 
Another Hike — Cocktail Reductions Now 
Official—Salmon Extremely Scarce—Fancy 
And Standard Peas Hard To Find—Tomatoes 
Inactive But Strong, Products The Same— 
Corn Unchanged — Beans Routine, Buying 
Cheaper Grades Heavily. 


By 
Chicago, IIl., Dee. 15, 1955 


THE SITUATION—Trading continued 
fairly good this week, in fact, it has been 
satisfactory all during December up to 
this point. However, the signs of the 
usual year end let up are obvious and the 
balance of the year can be expected to 
produce only orders of the fill in variety 
except for that business which will be 
placed for shipment immediately after 
the turn of the year. 


Any temporary lull is not going to 
effect the strong position of canned food 
markets generally as there is little pres- 
sure to sell at present. Most of the can- 
ning industry seems satisfied with sales 
to date and, with the usual one or two 
exceptions, there are no burdensome 
stocks to worry about. Actually, any 
problem this season will lie with the dis- 
tributor as acute shortages in many items 
are going to get worse before they get 
better. 
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This week produced little in the way of 
price changes although a lower market 
on cocktail is now a certainty. Citrus con- 
tinued it’s upward spiral pushed by ad- 
vancing raw stock prices and prices are 
now at their highest point since the pack 
began. Otherwise, markets remain very 
firm and there is nothing on the horizon 
at present to change the trend. Business 
in general is excellent and the concensus 
of expert opinion indicates even further 
improvement at least during the first six 
months of 1956. Final figures on the 
1955-56 season should show one of the 
most profitable in recent years for all 
concerned. 


CITRUS—Any tapering off in demand 
for canned foods generally has not ef- 
fected the ability of citrus to push to 
higher levels. Raw fruit prices are ad- 
vancing right along in the face of heavy 
demand and prices on the finished product 
went up again this week. Florida canners 
are now asking $2.85 for orange juice in 
46 oz. tins with 2s at $1.25 while blended 
is up to $2.40 and $1.07% and grapefruit 
juice now up to $1.90 and $.85. Chicago 
buyers are betwixt and between as they 
would like to cover in the face of higher 
costs while, on the other hand, they must 
keep an eye on year end inventories. It’s 
a strong market and one could only guess 
where all this will eventually end. 


COCKTAIL — Initial reports from the 
Coast last week indicated lower prices on 
this item and this week brought official 
price revisions. Currently, most indepen- 
dent canners are now listing fancy cock- 
tail at $12.50 for tens, $3.35 for 2%s, and 
$2.15 for 303s while choice is quoted at 
$11.95, $3.25, and $2.10. Cocktail seemed 
to be moving here in a normal manner 
but, apparently, not in sufficient quan- 
tities nation wide to satisfy canners with 
a large pack on their hands. What addi- 
tional business these lower prices may 
bring remains to be seen. 


SALMON — Supplies of salmon. still 
available for sale are tighter today than 
they have been for many years. Just 
about nothing is available in one pound 
talls and only a few scattered lots of 
halves can be found. Where anything is 
offered prices are firm at $17.50 for 
Alaska Chinooks, $13.00 for pinks and 
$16.00 for Cohoes, all halves. Shipments 
of Japanese pink salmon in half pound 
tins are now arriving in Chicago at prices 
much lower than anything quoted by 
domestic canners at any time this year. 
However, the overall picture is one of 
extreme scarcity. 


PEARS—tThis item has sold unusually 
well this year and canners will not have 
a sales problem to worry about for the 
present. Furthermore, the pack was not 


_up to expectations and, to further compli- 


cate the situation, pears did not size up 
as they should have and most canners 
have had to pro-rate deliveries on many 
of the popular counts. Spot lists are very 
skimpy and consist mostly of the less 
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desirable counts. There is a decided lack 
of standard and fancy grades. Needless 
to say, in a situation of this kind, prices 
are very firm and expected to stay that 
way. 


TOMATOES —A market with very 
little action but the lack of interest has 
had no effect on current prices which are 
strong. Standard 303s are still at $1.40 
from local sources although Ozark can- 
ners continue to offer the same item at 
$1.20 but supplies appear to be very 
limited. Standard ones from Indiana can- 
ners are at a low of $1.05 with 2%s at 
$2.45 and tens at $8.50. In every instance 
supplies are very much on the light side. 
Sales are expected to perk up consider- 
ably after the turn of the year. 


TOMATO PRODUCTS — It’s really 
tough to find local canners with tomato 
juice to sell or else they are doing a good 
job of hiding it. The general market ap- 
pears to be $2.60 but there are a few 
scattered offerings as high as $2.75. Cat- 
sup is an item that used to be offered, at 
least as far as local canners are con- 
cerned, and buyers here will be forced to 
look elsewhere to find needed require- 
ments later on. Puree and paste in tins 
are two more items that everyone has on 
the short list but no one can find. 


CORN—No changes to report on this 
one as things appear to be moving along 
on a routine basis with prices very much 
on the firm side. Any lack of interest 
because of the holidays is not going to 
effect canner’s thinking as they are cer- 
tain unsold stocks are going to sell at 
least at today’s levels and everything 
points to the conclusion that they are 
right. Most distributors have come back 
into the market at current prices and 
goods being sold to the consumer are 
priced accordingly. 


BEANS — Pretty much of a routine 
market with prices on better grades very 
strong and, in particular, on wax beans 
which are just about extinct. Ozark and 
Texas canners are offering some lower 
grades of good quality at very reasonable 
prices and Chicago buyers have been buy- 
ing fairly heavy. With other standard 
grades of vegetables being held at con- 
siderably more money, buyers find cheap 
beans are something they can still kick 
around at very attractive prices to the 
consumer and they always like some- 
thing to bring the customer in the store. 

a 


The following food broker firms have 
been accepted as members of the Na- 
tional Food Brokers’ Association by 
NFBA’s Executive Committee, it was an- 
nounced December 8: Dunn Sales Limited. 
Toronto, Ont., Canada; J. B. Todd & 
Company Limited, Montreal, Quebec. 
Canada; Russell J. Smith Co., Grand 
Rapids, Mich.; Jones Brokerage Co.. 
Raleigh, N. C.; Deblinger, Pfluger, Co.. 
New York 7, N. Y.; Lallman Sales Co., 
Phoenix, Ariz.; Robert H. Necessary, 
Huntington, W. Va. 
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CALIFORNIA MARKET 


Slowdown Less Noticeable Than Normal— 
Dry Beans Dull—Fig Pack Larger—Juices 
Getting Attention—Olives Moving Well— 
Prorating Tomatoes—Weakness In Lower 
Grade Beans—Northwest Quoting Carrots— 
Purple Plums Moving—Cocktail Price Re- 
duction Attracts Orders—Sardine Pack. 


By “Berkeley” 


Berkeley, Calif., Dec. 15, 1955 
THE SITUATION—While business in 
canned foods has slowed down quite 
noticeably from the rapid pace of recent 
months it is still above normal with most 
canners and brokers. Some readjustments 
in prices have been made of late, instead 
of postponing them until the end of the 
year, as is sometimes done, and the gen- 
eral feeling in the trade seems to be that 
these are now on quite a stable basis. 
Shipping is keeping up well without the 
urging usually necessary at this time. 
Most items in the fish line continue to be 

firmly held, with emphasis on salmon. 


DRY BEANS—The California dry bean 
market continues rather slow with both 
canners and dealers confining purchases 
largely to immediate needs. The index 
number of dry bean prices here declined 
during the past week to 188.4, compared 
with 201.3 a year earlier. Exports are 
lighter than they were last year for the 
late fall months. Business continues slow 
in U. S. No. 1 Small Whites, with some 
sales reported at $8.00 per 100 pounds. 
Two months ago some sales were made 
at $12.00. 


FIGS — Figures have been released 
placing the California canned fig pack 
at 637,303 cases for the year, the figure 
being on a No. 2% basis. This was well 
above the packs of the two preceding 
years, but well below the record pack of 
1947, when 841,456 cases were packed. 
As in recent years, the No. 303 size led 
the list. 


JUICES — Canned fruit juices have 
been coming in for considerable attention 
from buyers, with some reporting this 
more marked than in former years. An 
increased call is noted for pineapple juice 
and buyers seem anxious to anticipate 
requirements in the citrus juice line. The 
packer of a nationally advertised brand 
is now quoting No. 2 grapefruit juice 
with sugar added at 95 cents, and 46 oz. 
at $1.97%. A month ago these items 
were offered at 90 cents and $1.90, respec- 
tively. Blended orange and grapefruit 
juice in these sizes are now priced at 
$1.17% and $2.47, against the opening 
price of $1.07% and $2.30. The increases 
extend right through the list. The trade 
is being advised that orders are being 
taken for prompt shipment only. 


OLIVES—Canned ripe olives are mov- 
ing very well, with the retail trade doing 
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a rather better than average business 
during the holiday season. With the crop 
again a rather light one, members of the 
industry suggest that a very close clean- 
up may be made in 1955. Prices are some- 
what higher than a year ago, but this has 
not resulted in any decline in demand, 
so far. 


TOMATOES — Some tomato canners 
are sold up on the entire pack and are 
prorating items. Deliveries are keeping 
up at a rather fast pace and the outlook 
is that some operators will have quite a 
long period when stocks will be exceed- 


ingly small. Some contracting for tomato . 


acreage for 1956 is already being done, 
with prices reported at $22.50 a ton for 
round tomatoes and $27.50..for pear 
tomatoes. 


GREEN BEANS —The green bean 
market here seems to be in good shape, 
with the exception of a weakness on 
some of the lower grades. Special deals 
are in force on some of these to stimulate 
interest, but the movement is scarcely 
up to expectations. This situation is a 
carryover from last season. 


CARROTS—tThe canning of carrots is 
still under way in the Pacific Northwest, 
but is reported as at an end in California. 
Northwest pack is quoted quite generally 
on the basis of $1.45 for No. 303 sliced, 
and $1.17% for diced and _ shoestring. 
Small sliced is quoted at $1.00 for No. 
10, with medium sliced at $6.60 and diced 
at $5.20. A good movement is noted for 
8 oz. sliced at 90 cents. 


PURPLE PLUMS—A fairly good busi- 
ness is reported on purple plums of 
Pacific Northwest pack, with shipments 
going forward in good quantities. Most 
prices at the cannery are on the basis of 
$2.25 for No. 2% fancy and $2.00 for 
choice, with No. 10s at $7.75 for fancy 
and $7.00 for choice. 


COCKTAIL—The recent adjustment of 
fruit cocktail prices on the downward side 
had brought quite a satisfactory improve- 
ment in business, with the distributing 
trade sensing that canners may go back 
to opening lists in the spring. This was 
suggested by some canners when lists 
were lowered. 


SARDINES—The sardine report of the 
State of California Department of Fish 
and Game places the Statewide pack of 
sardines in October amounted to 296,751 
cases, based on 1 lb. 48’s. The season in 
the Central California district opened 
on August 1, but no fish were reported in 
August. A small amount were packed in 
September and these are included in the 
October record. All plants operating 
packed 13.5 cases or more per ton of can- 
ning fish received. The finished product 
is moving at $6.75 to $7.25 a case for 1-lb. 
ovals in tomato sauce, with No. 1 tall 
in brine at $5.00-$5.25, and 5 oz. tall in 
tomato sauce at $7.00-$7.25. 
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N.F.B.A. REGIONAL DIRECTORS 

The names of the food brokers selected 
to serve in 1956 as Regional Directors of 
the National Food Brokers Association 
were released December 13 by Truman 
Graves, NFBA National Chairman. The 
Regional Directors are elected each year 
at this time by the member food brokers 
in their respective NFBA administrative 
regions. 

“These officials, and the lieutenants 


: they will appoint, constitute the NFBA 


Field Organization, which is so impor- 
tant in the operations of the Association’s 
activities. It is a pleasure to welcome 
them to their new positions. I congratu- 
late them on their election,” said Mr. 


Graves. 


The names of the 1956 NFBA Regional 
Directors are as follows: 

Region 1, Albert A. Zilen, Albert A. 
Zilen Co., Boston; Region 2, James J. 
Remmes, Remmes-Bredenberg Co., Buf- 
falo; Region 3, Bernard A. Smith, III, 
Smith & Nordlinger, New York; Region 
4, Harry L. Coale, Carey & Coale, Phila- 
delphia; Region 5, M. E. Fisher, National 
Brokerage Co., Inc., Pittsburgh; Region 
6, Fendall M. Clagett, Clagett & DePuey 
Co., Washington, D. C.; Region 7, M. L. 
Burton, Jr., M. L. Burton & Sons, Rich- 
mond; Region 8, G. Clifton Pearce, The 
Clifton Pearce Co., Columbia, S. C.; Re- 
gion 9, L. Candler Hicks, L. Candler 
Hicks & Co., Tampa; Region 10, S.°G. 
Kurtzman, P. F. Pfeister Co., Detroit; 
Region 11, Edward S. Griffiths, E. J. 
Griffiths & Son, Inc., Columbus; Region 
12, Harry W. Dunfee, The Dunfee Brok- 
erage Co., Huntington; Region 13, A. F. 
McDonald, Morgan, Napier & McDonald, 
Nashville; Region 14, Henry McReynolds, 
Wholesale Distributing Co., Birmingham; 
Region 15, W. C. Willumsen, W. C. Wil- 
lumsen Co., Chicago; Region 16, Robert 
McKinney, McKinney Brokerage Co., St. 
Louis; Region 17, W. R. Barnett, Barnett 
& Burris, Lake Charles, La.; Region 18, 
W. E. Vert, Dougherty-Vert Co., Minne- 
apolis; Region 19, J. E. Raupe, Raupe 
Brokers Co., Omaha; Region 20, G. A. 
Niles, McManus-Heryer Brokerage Co., 
Wichita; Region 21, R. H. MeVay, R. H. 
MeVay Co., Oklahoma City; Region 22, 
Jack V. Busbee, Busbee Brokerage Co., 
San Antonio; Region 23, S. J. Maronick, 
Geo. L. Tracy Co., Great Falls; Region 
24, Karl A. Seastone, The Stone-Hall Co., 
Denver; Region 25, Ed. M. Ryan, Ed. M. 
Ryan & Co., Phoenix; Region 26, George 
L. Thorpe, George L. Thorpe Co., San 
Francisco; Region 27, George M. Adams, 
Lindenberger & Adams, Los Angeles; 
Region 28, C. J. Carter, Donald H. Bain, 
Ltd., Toronto, Ontario, Canada. 


“A man’s judgment is no better than 
his information.” Keep key employees 
posted through “The Canning Trade” 
each week. Five or more subscriptions, 
one order, same expiration date to one 
company, separately addressed, $3.00 each. 


Saves 25%. Order now. 
20 S. Gay Street, Baltimore 2, Md. 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 
specified.) 

Norte: Many items, particularly vege- 
tables, are withdrawn and prices 
represent either last prices quoted or 
for regular customers only. 

ASPARAGUS 
Calif., Fey. All Gr. No. 2 


Colossal 5.10 
Mammoth 4.90 
Large 4.85 
Gr. & Wh., Tips, Colossal............ 4.35 
Ungraded 3.65 
No. 10 Cut Spears............ 16.00-16.50 
Pic., all Gr., Mam.-Lge.............0000 3.30 
N. J., Fey. All Gr. No. 300 
Mammoth Spears. 4.10 
Large Spears -95-4.00 
Mid-W., Fey All Gr. Cuts & Tips 
No. 8 oz 1.65 
No. 1 Pic 1.77% 
No. 300 2.30 
No. 10 16.00 
BEANS, StrincLess, GREEN 
MARYLAND 
Fey., Fr. Style, 8 02............. 1.00-1.05 
1.60-1.65 
No. 10 8.50-8.75 
Fey., 3 sv., Cut, No. 303......1.55-1.60 
No. 10 8.75 
Ex. Std., Cut Gr., 8 oz....... -90-.921%4 
No. 303 1,25-1.35 
No. 2% 2.10 
No. 10 7.25-7.50 
Std., Cut, Gr., No. 308......... 1.10-1.15 
No. 2% 1.75-1.85 
No. 10 6.00-6.50 
New York & Pa. 
Wh., Fey., 2 sv., No. 308....2.50-2.75 
3 sv. 2.35 
Cut, Fey., 3 sv., No. 308....1.70-1.75 
Cut, Fey., 4 sv., No. 308......1.55-1.60 
No. 10 8.75 
Ex. Std., Cut, No. 308.......... 1.30-1.50 
No. 2% 2.25-2.50 
No. 10 7.50-8.25 
No. 10 6.50 
Fey., Fr. Style, Cut, Gr., 
1.50-1.65 
Fey., 3 sv., cut, wax, 
No. 303 1.75-1.85 
No. 10 9.50-10.00 
Bix. No. BOC 1.55-1.60 
No. 10 7.25-7.50 
FLORIDA 
Std. Cut, Gr., No. 308............000000 1.10 
WISCONSIN 
Gr. Wh., Fey., 2 sv., 
No. 303 2.35-2.45 
No. 10 12.50 
3 sv., No. 303 2.05-2.15 
No. 10 11.50 
Cut, Fey., 3 sv., No. 308..........00. 1.65 
9.50-10.00 
4 sv., No. 303 1.50 
No. 10 8.00-9.50 
Bx, svi, No. 1.35 
No. 10 7.50 
Ex. Std., 5 sv., No. 308........ 1.25-1.30 
No. 10 6.25 
No. 10 5.50 
Wax, Cut, Fey., 3 1.70-1.75 
9.75-10.00 
4 sv. 1.55-1.60 
No. 10 9.00-9.50 
Ex. Std., 4 sv. 1.40 
5 sv. 1.25-1.35 
No. 10 7.50-8.00 
N.W. & Cal. Blue Lakes 
Wh., Fey., 2 sv., No. 303....2.25-2.40 
No. 10 13.00 
3 sv., No. 303 2.15-2.20 
No. 10 12.50 
Vertical, Fey., 3 sv., No. 303......2.45 
Cut, Fey., 8 sv., No. 308.........0000 1.90 
No. 10 10.50 
4 sv., No. 303 1.70 
No. 10 9.35 


Ex. Std., 4 sv., No. 303 +000 65 

Ex. Std., 5 sv., No. 808...s..sccce0 1,35 
No. 10 8.50 

Std., ‘No. B08 .2744-1.40 
No. 10 7.35-8.15 

BEANS, LIMA 

East 

Fey., Tiny Gr., No. B08 60-2.70 
Small 2.25-2.85 


No. 10 13.00 
Medium 2.10-2.20 
No. 10 11.75 
Ex. Std. Gr. & Wh., No. 303..1.30-1.35 
St. Gr. & Wh., No. 308..........000000 1.10 
No. 10 7.50 
BEETS 
Md., Fey. cut, 1.05 
WISCONSIN 
No. 303 1.25 
No. 10 6.25 
No. 10 5.00-5.25 
Cut, No. 303 1.05 
No. 10 5.00-5.25 
N. Y. Fey., Cut & Diced 308s..1.05-1.10 
Sliced 303s 1.25 
CARROTS 
Wis., Fancy, Diced, 
No. 303 1.10 
No. 10 ..... 5.50 
East, Fey., Diced, 
No. 303 1.20-1.25 
No. 10 6.50-6.75 
CORN— 
EAST 
W.K. & C.S. Golden 
Fey., No. 303 1.50-1.60 
No. 10 9.25-9.50 
1.40-1.45 
No. 10 8.00-8.50 
~~ No. 303 1.25-1.30 
10 7.50-7.75 
1.70 
No. 10 10.00 
1.45-1.50 
No. 10 8.50-8.75 
MIDWEST 
W.K. & C.S. Golden 
Fey., No. 303 1.50-1.55 
12 oz. vac. 1.50-1.55 
No. 10 9.00-9.25 
TEx. Mo. BOB 1.35-1.47% 
No. 10 8.50-8.75 
Std., No. 303 1.20 
No. 10 7.50 
W.K. & C.S. Co. Gent. 
No. 10 9.25 
PEAS 
Eastern Alaskas 
Per: 005: 2.10-2.25 
No. 10 12.00-12.25 
Fey., 8 sv., No. -1.65-1.75 
No. 10 9.00-9.50 
Ex. Std., 2 sv., No. 308........1.55-1.60 
No. 10 9.00 
3 sv., No. 303. 1.45 
No. 10 8.00-8.50 
No. 10 7.00-7.25 
No. 10 7.25-7.50 
4 sv., No. 303 1.20-1.25 
No. 10 6.50-7.00 
Ungraded, No. 308............ 1, 16-1. 
No. 10 
Eastern Sweets 
Fey., 3 sv., No. 10....... snniicneninssaviil 9.50 
5 sv., No. 10 8.50 
Fey., Ung., No. 1.55-1.65 
No. 10 8.50-9.00 
Ex. Std., Ung., No. 303........ 1.30-1.35 
No. 10 8.00 
4 sv. 8.25 
Std., Ung., No. 1.20-1.25 
No. 10 7.50-7.75 
Midwest Alaskas 
Fey., 1 sv., No. 303. 2.50 
No. 10 13.75 
2 sv., No. 303 2.15 
No. 10 12.25-12.50 
3 sv., No. 303 1.70 
No. 10 9,25-9.50 
Ex. Std., 3 sv., No. 308........ 1.40-1.45 
No. 10 8.50 
No. 10 7.50 
Std., 4 sv., No. 303 1.25 
No. 10 7.00 
Midwest Sweets 
Fey., 3 SV., NO. 1.65-1.70 
Fey., 4 No. 
No. 10 9.00 
5 sv., No. 303 1.45 
No. 10 8.50 


Ungraded, No. 
No. 10 8.25 


Ex. 4 sv. & Ung., 


CANNED FOOD PRICES 


No. 10 7.75 
1.25-1.30 
No. 10 7.50 
1.20-1.25 
PUMPKIN 
Midwest, Fey., No. 303..(nom.) 1.10 
“| 


SAUERKRAUT 
Midwest, Fcy., 
No. 303 (nom.) 1.20-1.30 
No. 2% .(nom.) 1.6714-1.75 
No. 10 (nom.) 5.70-6.00 
SPINACH 
Tri-State, Fey., No. 303......1.25-1.35 
No. 2% 1.75-1.90 
No. 10 6.00-6.50 
Ozark, Fey., No. 1.55-1.60 
No. 10 5.25-5.50 
1.15 
No. 2% 1.60 
No. 10 4.75 
TOMATOES 
1.75-1.85 
2% 2.65 
No. 10 9.00-10.00 
Std., No. 303 1.30-1.40 
No. 2% 2.15-2.35 
No. 10 8.00-8.50 
Withdrawn 
INDIANA, Ex, Std., No. 1............ 1.15 
No. 10 9.00-10.00 
Std., No. 303 1.40 
No. 2% 2.45 
No. 10 8.50 
Calif., Fey., S.P., No. 308.......... 1.70 
No. 2% 2.50 
No. 10 9.50 
Ex. Std., No. 303 1.40 
No. 2% 2.05 
No. 10 7.50 
Std., No. 303 1,221%4-1.30 
No. 2% 1.90 
No. 10 6.50-7.00 
Ozarks, Std., No. -80-.85 
No. 303 1.20 
TOMATO CATSUP 
Calif., Fey., 14 oz 1.90 
No. 10 10.50 
Ind., Fey., 14 oz.....(mom.) 1.85-1.95 
Md., Fey., No. 10 Nom 
TOMATO PASTE — Case) 
No. 10 (per ) 14, 
Md., Fey., ao oz Nom 


TOMATO PURE 
Calif., Fey., 06, No. 303..1.45-1.50 


No. 2% 2.35-2.40 
No. 10 7.25-7.35 
Ind., Fey., 1.045, No. 1..(nom.) 1.00 
Be. 10 (nom.) 7.00 

No. 10, 1.06 (nom.) 8.50 

Md., Fey., 1.045, No. 1.10 
No. 10 8.25 

FRUITS 
APPLE SAUCE 

Calif. 
No. 303, Fey 1.35 
No. 10 8.00 

APPLES (East) 
No. 10, SI 9.00-10.50 
APRICOTS (New Pack) 

Halves, Fey., No. 3.35-3.55 
No. 10 11.60-12.15 

10.15-10.75 

Std., No. 2% 2.60-2.70 
No. 10 9.15-9.75 

Fey., Wh. Peeled, No. 2%%........ 3.50 
Unpeeled 2.274% 

CHERRIES (New Pack) 

R.S.P., Water, No. 1.85 
No. 2 2.10 
No. 10 10.00-10.25 

Calif., R.A., Fey., No. 2%........ ae 

Choice, 8 oz 1.50 
No. 38038 2.60 
No. 2% 4.00 
No. 10 14.25-15.00 

Northwest, R.A., Ch.. 8 OB 40 
No, 808 2.42% 
No. 2% 3.95 
No. 10 138.90 


N. Y. Dark Bing Ch., 


No. 303 2.35-2.75 
COCKTAIL 
Fey., No. 303 2.15 
No. 2% 3.35 
No. 10 12.50 
Choice, No. 303 2.10-2.15 
No. 2% 3.25 
No. 10 11.95 
PEACHES 
Calif., Cling, Fey., No. 303......... 2.05 
No. 2% 3.10-3.20 
No. 10 11.00 
Choice, No. 303... 1.8714-1.90 
No. 2% 2.80-2.90 
10.25-10.50 
Std., No. 303 .1.7744-1.80 
No. 10 9.40-9.60 
Elberta, Fey., No. 3.42% 
No. 10 11.50 
Choice, No. 2.95-2.9714 
PEARS 
Calif. & N.W., Fey., No. 303....2.35 
No. 21% 3.75 
No. 10 13.50 
Choice, No. 303 2.20-2.25 
No. 2% 3.40 
No. 10 12.50 
Std., No. 303 2.00 
No. 2% 3.15 
No. 10 11.50 
PINEAPPLE 
Hawaiian, Fey., Sl., No. 2....... 2.95 
No. 2% 3.45 
No. 10 13.10 
Crushed, No. 2 2.40 
No. 2% 2.95 
No. 10 9.60 
Choice, SI., No. 2 2.40 
No. 2% 2.85 
No. 10 12.00 
Std., Half Slices, No. 
No. 2% 2.70 
BG. 10.60-10.80 
PRUNE PLUMS 
Frege, Ne. 2.25 
No. 10 7.75-7.95 
JUICES 
APPLE 
Midwest, 1 at. Gh. 1.90 
46 oz. tin 2.40 
CITRUS, BLENDED 
46 oz Sa 2.30-2.40 
No. 10 4.60-4.65 
GRAPEFRUIT 
46 0z., s/a 1.80-1.90 
No. 10 3.75-3.85 
ORANGE 
Fla., No. 2 1.20-1.25 
46 oz. 2.75-2.85 
No, 10 §.45-5.55 
PINEAPPLE 
Hawaiian, Fey., No. 1.00 
46 oz. 2.12% 
No. 10 4.40 
TOMATO 
Frege, INO. 1.20-1.35 
46 oz. 2.50-2.75 
N. Y. & Pa., Fey., No. 2......1.85-1.40 
46 oz. 2.70-2.75 
Ind., Fey., No. 1.25-1.30 
46 oz, 2.60-2.75 
No. 10 4.90 
Calif... NO. 1,15-1.22%4 
46 oz. 2.45-2.65 
No. 10 4.80-4.90 
FISH 


SALMON—PEr CASE 
(Nominally Quoted) 


20.00 
Medium Red, No. 28.00 
16.00 
Tall, NNO. 21.00 
13.00-14.50 
Chum, Tall, No. 20.00 
11.50 
SARDINES—PeEr Case 
No. 1T 5.00-5.25 
Maine, %4 Oil Keyless............8.25-8.50 
TUNA—Par Cass 
Fey., White Meat, 14’s......12.50-14.50 


Fey., Light Meat, 50-12.50 

hunks 10.60 
7,60 
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